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REF: NACRO - Network of Academic Corporate Relations Officers




Levels of
Engagement
Activities

AWARENESS
e Career Fairs'
* Interviews'

e EDU Account?

INVOLVEMENT

« Industry Affiliates
Advisory Program?®

* Research Grants?®

* Internship/Co-op

* Software Grants?

SUPPORT
Student Consultant*
Hardware Grants *
Curriculum DewABET
Support & Fundraising*
Workshops/ Seminars ¢
Support Contract?

Student Organizations
Sponsorships?®

Philanthropic Support®
Speaking/Lectures*

SPONSORSHIP

* University Initiative
Sponsorship?

* Undergraduate Research
Program Support?®
Graduate Fellowships®

Collaborative Research
Program Report?#
Outreach Programs ®

STRATEGIC PARTNER

* Executive Sponsorship®*
* Joint Partnership 25

+ State Education Lobbying?®
* Major Gifts2ss

* Business Development 22

KEY
- Recruiting
z- Education Sales
- UR Account Managers
- UR Programs
- UR Research

- Other (Philanthropy,
Alumni, Executive)

TRADITIONAL ENGAGEMENT

HOLISTIC ENGAGEMENT













Overall Campaign New Funds Raised Constituency Breakdown

Trusts & Foundations
50%

Former & Current Students
14%

Other Organisations
3%

Corporation
8%

Other Individuals
25%




Overall Campaign New Funds Raised Priority Breakdown

Student Support Buildings
19% 19%

Other
9%

Academic Posts
10%

Academic Programmes
43%
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