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Tallinn University Open Doors Day 
marketing campaign in Facebook 

 
 



Brief oveview of internet, technologies and e-
services usage in Estonia  

 Internet voting available since 2005 
 More than half drivers in Tallinn pay 

parking via sms 
 99% of banking transactions in the country 

are performed online 
 94% of tax returns filed in 2011 were done 

so online 



Tallinn University started using social media 
channels in communication on year  2007  

 Using now: Facebook, Twitter, LinkedIn, 
YouTube and Orkut 

 Everyday activities in Facebook and Twitter 
 Development of broad strategy of using 

social media and tec widgets as a part of 
corporate communications 



1-5 posts per day 



2-6 posts per week 



Linked to Facebook – all the FB posts appear 
in Twitter 



Linked with English language Facebook; all 
the posts apper in Twitter 



1/3 of Estonia’s population is in Facebook 
Almost every single member of our target 

group is using Facebook  

 Up to date subject 
 To achieve our goals by talking to our 

audience in comfortable environment 
 Academia should take the best practices 

from business 
 Not to forget: marketing and 

communications done by every member of 
the organisation: let them talk, guide them 



designbased research to resolve the practical 
problems of the field 

• Master Thesis of Ms Lili Kesa 
 Institute of Mathematics and Natural Sciences 
 Institute of Informatics (Multimedia and 
Learning Systems) 



6 steps 

 Analysis of the theoretical material 
 Mapping the situation 
 Analysis of the Best Practices 
 Creation of the sofware platform prototype 
 Pilot campaign 
 Creation of the handbook 







Few lines from the handbook 

 Posting... you represent university and 
influence it’s image 

 Avoid arguing, don’t be emotional (link the 
right info if necessary) 

 No confidential information 
 Remember – there’s no privacy 



 
 

Facebook.com/carolojasoo 
Twitter @carolojasoo 

Skype carolojasoo 
 


