
Office of News and Public Affairs 
Freie Universität Berlin

www.fu-berlin.de/en/presse



2

Freie Universität Berlin

Freie Universität Berlin
• one of 108 universities in Germany 
• one of four universities in Berlin 
• 35,000 students from 130 countries
• was twice awarded title „University of Excellence“ 

in Germany
• BA students: 20 % from abroad
• PhD students almost a third from abroad

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Shine the media spotliqht on our acacademics:
Interview the Experts

• pool of 500 experts (academics) 
constantly being expanded

• experts available 
for comments and interviews

• database of experts organised 
as an A to Z of general topics

• specific events => additional 
list of experts available

• press conferences

• panels of experts

• Newsletter 
„Topics for Journalists“
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Shine the media spotliqht on our acacademics: 
Brochures, Leaflets and other Publications

• leaflets about Freie Universität in English 
and German aimed at journalists and
the public

• welcome talks for newly appointed
professors

• service: advice and support given to
Freie Universität‘s academics on 
producing brochures and flyers

• film in eight languages and two lengths
Arabic, Chinese, English, French, 
German, Portuguese, Russian, 
Spanish

• media training
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How do we arouse media attention?
newspaper supplement and science magazine

• Freie Universität‘s newspaper 
supplement in the regional newspaper
Der Tagesspiegel

• six times a year, total of 48 newspaper 
pages

• read by a wide audience, the supplement 
presents new research and outstanding 
academics and provides information about 
Freie Universität‘s development

• University magazine fundiert 

• twice a year

• presents interdisciplinary results
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How do we arouse media attention: 
online magazine

Carsten Wette, Freie Universität Berlin, 16.05.2014
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How do we arouse media attention?
photos, film and photo shoots, footage 

Our office …

• … provides journalists with photos of Freie 
Universität‘s buildings and everyday
university life which can be downloaded

• … coordinates film and photo shoots

• … provides extensive footage material 
of the university
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How do we arouse media attention?
press releases

• Press Releases

• approximately 400 press releases every year
covering all subjects taught at Freie Universität 
Berlin, 130 press releases also in English

• focused targeting of journalists - a third of whom
are international - by e-mail and via a constantly
updated mailing list

• cover research results, new courses of study
international cooperation, newly approuved
funding, honorary doctorates

• Cover events which involve and engage the
general public
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How do we arouse media attention?
Covering events in order to involve and engage

Press Releases covering events such as …

• “Long Night of the Sciences”
• one-off lectures and series of lectures on 

topics of general interest
• guest card programme
• panel discussion series Science meets

Politics
• various activities open to schoolchildren

• “children’s university” 
• 3 science labs for schoolchildren

• programme focused on environment and 
sustainable development.

• public campaign “Sustain it”
• “Girls’ Day”
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Press releases or twitter?
Facebook Presence of the Universities of Excellence

Nov. 13 Apr 14 Increase

1. Technische Universität München 32.838 35.954 9%

2. Ludwig-Maximilians-Univ. München 26.200 29.395 12%

3. RWTH Aachen 23.980 27.618 15%

4. Humboldt-Universität zu Berlin 21.625 24.970 15%

5. Universität zu Köln 21.492 24.534 14%

6. Technische Universität Dresden 16.043 17.680 10%

7. Universität Heidelberg 11.062 12.975 17%

8. Freie Universität Berlin 10.560 13.667 29%

9. Universität Tübingen 9.192 10.015 9%

10.Universität Konstanz 8.276 8.974 8%

11.Universität Bremen 7.542 8.546 13%

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter? 
Development of the number of Facebook Friends

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter? 
Twitter Presence of the universities of excellence

© Emanuel Koulouris, Freie Universität Berlin

PKI-Web, 5.12.2006

Nov 13 Apr 14 Growth

1. Techn. Universität München 6.625 7.169 8%

2. Universität zu Köln 6.296 6.944 10%

3. LMU München 4.083 4.340 6%

4. Universität Heidelberg 3.668 4.140 13%

5. Humboldt-Universität zu Berlin 3.516 4.071 16%

6. Technische Universität Dresden 3.478 3.916 13%

7. Universität Tübingen 3.434 3.714 8%

8. Universität Konstanz 1.919 2.162 13%

9. RWTH Aachen 1.731 2.287 32%

10.Universität Bremen 1.659 1.970 19%

11. Freie Universität Berlin 76 682 797 %
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Press releases or twitter?
Drawing attention to read an article in online maga zine

Carsten Wette, Freie Universität Berlin, 16.05.2014



14

Press releases or twitter?
Promting users to go on general website

Carsten Wette, Freie Universität Berlin, 16.05.2014



15

Press releases or twitter?
Twitter triggering media coverage I

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter?
Twitter triggering media coverage II

Carsten Wette, Freie Universität Berlin, 16.05.2014



17

Press releases or twitter?
Twitter triggering media coverage III

© Emanuel Koulouris, Freie Universität Berlin

PKI-Web, 5.12.2006
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Press releases or twitter?
Twitter triggering media coverage IV

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter?
Twitter triggering media coverage V

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter?
Twitter triggering media coverage VI

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Press releases or twitter?
Twitter triggering media coverage VII

Carsten Wette, Freie Universität Berlin, 16.05.2014
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Spoiler – sorry!

©
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Ačiū! – Hvala! – Paldies -Tänan! – Grazie! –
Bedankt! Thank you! – Merci – Ευχαριστω! – Tak! –

Danke!

Office of News and Public Affairs 
Freie Universität Berlin 

www.fu-berlin.de/en/presse

Carsten Wette, Freie Universität Berlin, 16.05.2014


