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 At first sight … 

 

it didn’t  



 

 1872 



How come we have a Google 
deal?  



 

 Coincidence  





Seattle… 
 
 





 

Google wants to organize the 
world’s information and make it 
universally accessible and useful 

 



 

Two sources:  

Partner Program 

Library project 





 

Why Ghent?  



 

1.Collection 

2.Team 

3.Building 
 

 



 

1. 



 

Collection 
 



 

French revolution 1789 

and …. 

 





 

What’s the use of collecting if ….  

 



45 km  
1/3 cultural heritage  

 





































 

2. 



 

Team 
 



 
 

 
 

Team with the right  
attitude:   

enthusiasm, loyalty, 
métier 

 
  



 
 
 

Open access and sharing  
 



How to share cultural heritage? 
Digitising?  

Mass or selective?  
  







 

3. 



Building  

  





About Google  
  



                     Myths  

• Google digitises quick and dirty 

• Google digitises whatever it gets 

•  Google doesn’t care for copyright  

• Google’s censorship 

• Google will make us pay one day 

• Google has a bad OCR 

• Google is only anglo saxon 

• Google pays  … 

 





 

Your question was : did we change 
our acquisition attitude?  

Well …  



 
 
 
 
 
 

We focus more on e-books 
  

We didn’t download yet all 
digitised books   



 
 
 
 
 
 

In fact we focus more on how to 
present e-books  





 
 
 
 
 
 

First to enter Google books in 
Europeana 



 
 
 
 
 
 

Google digitised 250.000 books 
from our collection (2007-2012) 

 
usage on Google Books: thousands 
to ten thousands  of virtual visits  



 
 
 
 
 
 

In paper this would mean  
thousands of visitors a day 

 
2 x 250,000 books from the 

repository  … 
 



 
 
 
 
 

So …. did it change our acquisition 
policy?  

 
Well…   



 
 
 
 
 
 

More attention and awareness for 
collections  

antiquarian focus  







Montesquieu … (1689-1755)  





 
 
 
 
 
 

But. In comparing the usage on our 
website and in Google books  we 

realised something else.  



 
 
 
 
 
 
 
 
 

2012= 44 % 
2011= 49 % 
2010= 41 % 
2009=25% 
2008=17% 

 
 



 
 
 
 
 
 

So, we should focus on being 
present where the user is. 

 
And yes Google made us not buy a 

discovery tool (we were trained 
thanks to ELIN) 



 
 
 
 
 
 

one extra thing …  






