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What is Higher School of Economics?
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Research at the Higher School of Economics
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• 200+ entities commissioning applied 
projects per year

• 15 monitoring studies on different 
aspects of Russian social and 
economic development

• 290 mln roubles is the value of
intellectual property owned by HSE

• ~300 international partners from 
more than 50 countries

• ~25 government research
projects per year

• 3 bln roubles is an average amount 
allocated to research

• 800+ research fellows

• 600+ research projects per year

• ~1000 research projects in 
sociology

• 140 basic research projects per 
year

• 350 applied research projects per 
year
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HSE Science Communications
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Press‐
releases

Online‐
courses

Expert 
commentaries

Science Portal
IQ.hse.ru

Open 
lectures



Higher School of Economics , Moscow, 2017

Online-courses
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Online‐
courses

Coursera Russian National Open 
Education Platform

• 1 MILLION users
• More than 195 countries
• 70% are not from Russia
• 17% are from the United States
• Among top-10 countries are India, Ukraine, 

China, Great Britain, Germany and Canada
• 53 courses by HSE, more than 30% of which 

are English-taught

• 290 000 users
• 18 countries
• 27 courses by HSE
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Online-courses
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• The team of the course communicates with users on forums of the 
platform

• Webinars with authors of the courses

• Offline meetings of authors of the courses and users

• #HSE60sec contest – anybody coould record a video about the course 
which led him to success (the nomination #success60sec) or a video 
in which he/she will be a professor explaining the main ideas of his/her 
favorite course (the nomination #expert60sec). We received videos 
from Russia, Armenia, Brazil, China, Greece and even New Zealand!

How we build bridge between academics and users through 
online‐courses?
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HSE campus in Moscow
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As HSE has more 
than 40 buildings 
around Moscow, 
the university is 
highly integrated 

in the city. 
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University Open to the City

photo

photo

photo

• Open lectures: 
o In the Gorky park – 13 lectures in 10 areas, the audience - around 2600 

people
oAt VDNH (The Exhibition of Achievements of National Economy) – 24 

lectures, 3000 people
oThursday’s lectures in museums: GULAG museum, Moscow museum, Darvin

museum, etc. – 16 lectures in 10 areas, 1350 people
oCycle of lectures of young scientists in culture center ZIL – 13 lectures, 2600 

people
oJoint project with Jewish museum and tolerance center “Campus” 
oHSE Talks – In February 2017 we have launched a new project of lectures in 

English
• City projects – Night of Arts, different science festivals and other activities.
• Day of HSE – around 50 000 people each year, including 6300 people who 

come to open lectoriums
• Students for the city – Green HSE, charity festival “Heroes among us”.

Activities included in the project:
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HSE campus in Moscow
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University galaxy

Academicians are from Mars, journalists are from Venus
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HSE campus in Moscow
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How to make scientists share …?

• different scientist –
different journalist

• website as a way of 
promotion

• discovering new names
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HSE campus in Moscow
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IQ - website is a way of promotion
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HSE campus in Moscow
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How to make scientists share …?
IQ - website is a way of promotion
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How to make scientists share …?
IQ - website is a way of promotion
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iq.hse.ru
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How to make scientists share …?
IQ - website is a way of promotion
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HSE campus in Moscow
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How to make scientists share …?
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HSE campus in Moscow
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How to make scientists share …?
Old and new challenges
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HSE campus in Moscow
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How to make scientists share …?
Discovering new names
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HSE campus in Moscow
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How to make scientists share …?
Old and new challenges

• Simplification of the language 
«The most complicated things must be carried to the reader
simply, but without simplifying. This would allow to break the
barrier that separates academic knowledge from an ordinary
reader. The knowledge which can change the way people
think».

• “Fresh” publications: scientific novelty and 
publishing date in the mass media


