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Sapienza Corporate Identity Project 

Å A brand is a collection of images and ideas representing an 

istitution: more specifically, it refers to the concrete symbols 

such as a name, logo, slogan, and design scheme. A brand is 

a symbolic embodiment of all the information connected to a 

company, product or service.  

 

Å The corporate identity (or brand identity or visual identity) is a 

system which allows to apply the brand to different 

communication supports (from writing paper to the website, 

from visit cards to video-products). It is a tool which makes the 

source of communication easy to recognize. 

 

Å Sapienza started to use a unique visual identity in 2006. 
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The Cherub 1 (Church of SantôIvo alla Sapienza) 
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The Cherub 2 (main Campus)  
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The Minerva 
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Historical Logos 

1933  1945  

1700 ca.  1926  anni ô30  anni ô30 

1933  1938  anni ô40  
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Logos In Use Before the Project 

http://www.uniroma1.it/
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Logos of the Faculties (examples) 

Facoltà di Studi Orientali  

http://www.psicologia2.uniroma1.it/index.php?menutopic=6&tmva=0|
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Logos of Departments and Centers (examples) 

Dipartimento di  
Fisiopatologia Medica  

Dipartimento di  
Caratteri dellôArchitettura, 
Valutazione e Ambiente  

Centro Ateneo per la Ricerca  
sulla Formazione e  
sull'Innovazione Didattica  

http://w3.uniroma1.it/DICEA/Indexita.htm
http://pcaen1.ing2.uniroma1.it/patera/images/dipartimento.jpg
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Logos of the University Hospitals 
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Resume of the pre-existent situation 
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Comparison: Universities in Rome 
 

Università Pontificia  
Urbaniana  
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Comparison: Universities in Italy 
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Comparison: International Universities 
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Comparison: Restyling of University logos 
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Cherubino of the Church  
 in Saint Ivo alla Sapienza  

Symbol used  
in the 18 th 
century  

Old registered 
Logo  

Minerva in the 
graduation diploma  

ñMinervaò statue of  
Arturo Martini  

Design of the New Logo:  

Collection of Existing Symbols 
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Università degli Studi di Roma  

ñLa Sapienzaò 

Sapienza Università di Roma  

Projecting the New Naming 
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Projecting the New Brand: the Final Result 
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Elements 
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Elements 
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Elements 
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Dipartimento di  
Caratteri dellôArchitettura, 
Valutazione e Ambiente  

Brand architecture 

Designing the Brand Architecture:  

the Pre-existing Situation 

http://www.psicologia2.uniroma1.it/index.php?menutopic=6&tmva=0|
http://w3.uniroma1.it/DICEA/Indexita.htm
http://pcaen1.ing2.uniroma1.it/patera/images/dipartimento.jpg


06/06/2016 6th UNICA PR & Communication Workshop Pagina 24 
Brand architecture 

Designing the Brand Architecture: 

the Final Result 
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Forms design 

Before the Brand Revolution 
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Forms design 

After the Brand Revolution 
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Forms design 
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Branding 


