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Brand-led marketing communications:
full funnel engagement with prospective
international students in uncertain times
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International student recruitment in the UK

International students placed at UK providers
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The marketing funnel

e Advertising campaigns
* |International recruitment fairs (physical

* Marketing campaigns and consumer and virtual)
research * Webinars

* Events, advertising, tradeshows, webinars,  Website
direct mail, viral campaigns, social media, * Social media

search, media mentions and more... Awa re ness e Public relations

Lead generation

I nte re St : Ilg:]:ilclfoltl)lt;vr\iup

* Engagement and introduction to
positioning
* Emails, targeted content, newsletters

and more...

* Course page and website information
* Product information and specials C 'd t' * Prospectuses
* Automated email campaigns, case O n SI e ra I 0 n e Student case studies

studies, free trials and more...

Q
.
-
o
.
-
c
©
(g+]
Q
—

* Open events (physical and virtual
* Product demos and shopping carts P (phy )

---------------------------------------------------------------------------------------------------------------------------------------- Intent

e Sales adds to nurture stream

* Application
» Offer holder / applicant events

* Marketing and sales work to prove their Eva I u atio n * Continued emails

product is the best * Peer-to-peer engagement

e Start of term communications
e Enrolment and induction

e Sales transaction is completed P u rCha Se




Brand-led marketing communications

* Consistency of message

* Value proposition Y%/U%E YOUR HOW
 Point of differentiation AND SAY BRAND plE:(E)Ell_-E

* Authenticity
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Marrying of messaging

Practical

Course information

Application process
EIIES
Clubs and societies
Academic staff

Essential information on owned channels

Inspirational

Case studies
Impact stories
Student testimonials
Graduate outcomes
Accolades and achievements

Rich media content across a range of channels

Authentic

Peer-to-peer engagement
User-generated content
Influencer marketing
Thought leadership
Content marketing

User reviews mainly on social channels
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Segmentation

* Advertising campaigns

* |International recruitment fairs (physical
and virtual)

Webinars

Website

Social media

Public relations

Awareness

Interest e

e Course page and website information
* Prospectuses

CO n Sid e ratio n e Student case studies

* Open events (physical and virtual)

Intent = 2 E=SSSEEE——

Application

Offer holder / applicant events
Continued emails
Peer-to-peer engagement

Evaluation

e Start of term communications
e Enrolment and induction

Purchase




Channel selection
PUBLICITY

MEDIA RELATIONS

IEFEENF R FFI IR EEFR RS

AUTHORITY BLOGGER RELATIONS
INVESTOR RELATIONS
OPTIMIZED CONTENT INFLUENCER RELATIONS
SHAREABLE CONTENT b.vviriiiiiiiiinninensins :

EARNED

MEDIA

ENGAGING CONTENT
GOOGLE AUTHORSHIP .,

INFLUENCER ENGAGEMENT

sesssssssssssansssssssnssf RESPONSE TO DETRACTORS
UDETRACTORS TURNED TO LOYALISTS
LOYALISTS TURNED TO ADYOCATES

PAID MEDIA |

FACEBOOK SPONSORED POSTS
SPONSORED TWEETS
TWITTER CARDS

FAN ACQUISITION

LEAD GENERATION

.. | PARTNERSHIPS
| CHARITY TIE-INS

OUTBRAIN | i | COMMUNITY SERVICE
.' | CO-BRANDING
| MEDIA
INCENTIVE | ..
AFFILI&TE l_i-r-rr----ril--r-l----r-ri--l:-l-lél.-h-ﬁ--.-.-.l‘;i.- - EMIAL HEDIA
BRAND AMBASSADORS R e FACEBOOK
SPONSORED CONTENT TWITTER
NATIVE ADVERTISING - - .+‘. LINKED-IN
.............. YOU TUBE
PINTEREST
INSTAGRAM
CONTENT VINE
GOOGLE+

CREATE FROM EXPERTS
EMPLOYEE STORIES
CUSTOMERSTORIES |

USER-GENERATED CONTENT
REVIEWS

BRAND JOURNALISM
WEBINARS, VIDEOS & PODCASTS
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¢ " _ | _ 1 ¥ / London, United Kingdom
S | t | t ° MSc in International Business Management - '
B Messages you send to this chat are secure and kept anonymised.
Oct 7, 2020

% UniVerSityof OUR SCHOOLS Vv  STAFF STUDENTS ALUMNI PARENTS NEWS EVENTS CONTACT US r - 'I-,‘.flﬁ. . . i
447 EastLondon Courses ¥ Student life ¥ International ¥ Business ¥ Research ¥ Sport ¥ About UEL Vv "m Hi! I'm Bianca, a Masters Postgraduate student at ‘ \

University of East London. | would be happy to answer . \

all your questions about the school, my studies, student '

life, or anything else.
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Create your account

Ask Bianca your gquestion and get notified when they reply

Start chatting now

APPLY NOW FOR COURSES STARTING IN 2021

Join London's careers-led university today.

www.uel.ac.uk

Home - University of East London (UEL)

We are the careers-led university. Our mission is to prepare you for the jobs of the future. Vi

What do you want to study? e

qr ,J University of East London

Sponsored - Paid for by University of East London

The University of East London is a community lilkke no other.
ranked 2nd globally in reducing inegualities (THE 2020

us to find out more.

Undergraduate - Postgraduate - Course Search - Students A ._
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most about s *‘.,I
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Remember your Daily 123
For the health & safety of you

i L
Vice-Chancellor & President
announces return to campus

LIVE WEBINAR Q&A VIRTUAL OPEN MASTERCLASS PREVIOUS WEBINARS AVAILABLE TO WATCH ON
SERIES EVENTS SERIES DEMAND

Daily 123
All members of our community are
asked to complete the Daily 123.
This is to protect your safety as well
as the safety of others.

Our Community Pledge

We've put in place a full suite of s o W st East London TR )
measures to protect the whole ;|.|1_||‘,!|_I'IIHI|LIHIIIIIIIH-'_ —
community, including being the first | 1”"““ -

University to pilot the NHS’s I_|Ve Live |_|Ve a W, .. L T st

coronavirus contact tracing app. . .- : '|IlIIH““l 5 “.r.“-.}.m

View our pledge and film here. MaS JlaSS Mas Mas JlaSS 4 T Y .r_!:IJ:!i'_I" '
SEIIERS Series Series

Stefano Casalotti
Fruit Fly Lab

plans for 2020-21
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FIND OUT MORE

FIND OUT MORE

Our return to a safe and secure campus

We're creating Covid-secure environments on our state-of-the-art 2
Dr. Naz Ali

Experience Design for Sport

Dr. David Guiliano
Covid-19 and Science Innovations — Roun...

Dr. John Paul Hayes

campuses so0 that students and staff can return to campus safely An introduction to Inter-Organizational R.__

for the new academic year.
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Never Not Pushing Forward
Since 1898 we have been a
pioneering institution with a unique
community in the heart of East
London. We are the careers-led
university, preparing students for an
unpredictable future.
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Our students are able to flex between learning on-campus and

accessing their learning cohort online as if you were there in person.
Live
Mas
Series

Live
Mas
Series

Live
WEES slass
Series

We've invested and transformed the way we do things. Be part of a

new breed of learners, get involved and be part of the future.,

FIND OUT MORE FIND OUT MORE
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Prof. Volker Thoma
Judgement & Decision Making

Lucia Berdondini
Humanitarian Intervention

Dr. Darren Ellis
Conspiracy

Dr Aurore Julien
Architecture & Climate Chang




Content engagement
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“Content is King”

Bill Gates, 1996
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International student recruitment

e Significant challenges in the external environment
 Opportunity in growing demand

* [mportance of brand and consistency of messaging across
the student journey

* Messaging integration
* Segmented approach
* Informative, inspiring and authentic content
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